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Many alcobev brands in India’s alcobev
industry are harnessing their potential
in clever, innovative ways and evoking
interest far and wide among an everincreasing audience. The good part is
that this influence needn’t be limited to
metro cities either.

Digital reach is
tremendous

I

Kunal Kaul, Founder – Grape Xpectations
personally, haven’t had the opportunity to
attend any online Masterclasses yet. But it
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